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Coztymidanymi?

Instytut Badan Outdooru
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Dane w Digital Out of Home

Wizyty z podziatem na godziny Wizyty z podziatem na dni tygodnia

@ piatek

iczba osbb na godzine
. -50
Bl 50-90
N 50-120
B 120- 140
Bl 140 165
B 165- 190
191-220
| 220 - 250
255 - 425
425 - 700




Digital w Digital Out of Home

Wizyty z podzialem na godziny Wizyty z podzialem na dni tygodnia
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Rozliczenie zaliczbe
emisji

B coa cach re poding
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10
B 120 i
B 140185
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191210

20250
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1€ - 100

Rozliczenie za widownie




Digital Out of Home
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US Programmatic Digital Display Ad Spending,
2019-2023

billions, % change, and % of digital display ad
spending

$133.04
86.4%

$115.23

$75.09

2019 2020 2021

B Programmatic digital display ad spending
B % change [ % of total digital display ad spending

2022

Note: digital display ads transacted or fulfifed wio autamation, including everything from
publishar-eracted APls fo more standardized RTE technalogy, includes native ads and ads
on social networks like Facebook and Twitter; includes advertising that appears on
daskiopsla 5, mobila phopes, toblets, and other infernet-connacted devices
Source: -rML.rri-rter May 1. 2027

255195 aMarketer | Insiderinteligenca.com
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Programmatic
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US Programmatic Video Ad Spending, 2019-2023
billions, % change, and % of total programmatic digital

display ad spending
$74.88

2019 2020

B Programmatic video ad spending
B % change M % of total programmatic digital display ad spending

2021 2023

Note: digital display ads transacted or fulfilled via automation, including everything from
publisher-erected APIs to more standardized RTB technology; includes in-stream video such
as those appearing before, during, or after digital video content in a video player (pre-roll,
mid-roll, post-roll video ads) and video overlays; includes social network in-stream video
advertising in platforms such as Facebook Watch and Snapchat Shows; includes outstream
video ads such as native, in-feed (including video ads in Facebook's News Feed and Twitter's
Promoted Tweets), in-article, in-banner, and interstitial video ads; appears on desktop and
laptop computers as well as mobile phones, tablets, and other internet-connected devices
for oll formats mentioned

Source: eMarketer, Nov 2021

271235 eMarketer | Insiderintelligence.com

US Connected TV (CTV) Programmatic Display

Ad Spending, 2019-2023

billions, % change, and % of total programmatic digital
display ad spending

$19.11
94.7%

$14.33

$10.29

2019 2020 2021 2022 2023

M CTV programmatic display ad spending
B 2 change M % of total programmatic digital display ad spending

Mote: digital display ads transacted or fullilfed vio automation, including everything from
publisher-erected APIs to more standardized RTE technalogy, includes native ads and ads
on social networks like Focebook and Twitter; includes advertising thot appears on CTV
devices; excludes network-sold inventory from traditional linear TV and oddressable TV
gavertising

Source: ellarketer, Nov 202

2T1237 eMarketer | Insiderintelligence.com




Programmatic w Digital Out of Home

US Programmatic Digital Out-of-Home Ad Spending, 5 N
2019-2022 e

billions, % of total out-of-home ad spending and % of digital

out-of-home ad spending

$0.53

2021

B Programmatic digital out-of-home ad spending
B % of total out-of-home ad spending
" % of digital out-of-home ad spending

Note: digital out-of-home ads transacted and fulfilled via automation
Source; eMarketer, June 2020

IREGTT wynw emMarketer.com
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¥ Programhatlc OOH w AMS

" Pierwsza kampania Digital OOH zrealizowana

w modelu programatycznym .
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